
Editorially Unique

Life Learning is North America’s self-directed learning

magazine. It is editorially unique among its peers. It is a high
quality bimonthly dedicated to providing trustworthy,
inspiring information & intelligent discussion about
self-directed homeschooling, unschooling,
community-based learner led education, natural parenting
and distance learning opportunities.

Readers of and contributors to Life Learning work

together to:
• Explore how people learn – what helps and what

hinders
• Be inspired by other people's life learning experiences
• Discover ways to encourage active learning and

implement natural, non-coercive parenting

Readers are interested in self-directed learning, either for
themselves or their children. They include, but are not
limited to, novice and veteran homeschoolers, homeschooling consultants and other
professionals who work with families and children, as well as distance educators.
Writers include well known authors from North America and abroad, learning
consultants, as well as parents and self-educated young people.

Life Learning and its publisher Life Media have 31 years of exposure & positioning

in the fields of self-directed learning and natural parenting. Life Learning’s Editor
Wendy Priesnitz is an award-winning journalist who was the founder of one of North
America’s earliest
homeschooling
organizations (1979). She is
also the author of nine
books, including School
Free - The Homeschooling
Handbook (1987) and
Challenging Assumptions in
Education (2000).

"At last, an intelligent unschooling
magazine...."

"A joy to read...an inspiration that I
have shared with everyone I know."



Reach Your Target Market
People who are interested in nurturing self-directed learning represent a diverse
cross-section of the population. What brings them together is their belief in the power of
“autodidacticism” (self-education).

The homeschooling market is growing quickly. It has more than quadrupled in size in the
past 20 years and is currently experiencing an estimated annual growth rate of close to 15
percent. Those who practice self-directed learning (sometimes known as "unschooling")
are part of the fastest growing sector of the home-based education movement.

Life Learning reaches more than 35,000 of these uniquely motivated learners via
subscriptions, single copy sales, and conferences across North America (79% in US, 20%
in Canada and 1% in other countries). And they all want to know how your company can
help them and their children learn. They are especially looking for books; computer
software; educational videos; interactive websites; distance learning programs; alternative
post-secondary institutions; tutoring; travel and other innovative, hands-on learning
opportunities; learning consultants; and home business opportunities. According to surveys
undertaken in early 2004, our demographics are slightly better than the homeschooling
norm (see below).

Reader Demographics

• 24% of families have an annual income of
between $50,000 and $70,000

• 28% of families have an annual income
over $70,000

• 90% are two-parent families

• 70% of adults have post-secondary
degrees

• An additional 14% of adults have
completed some college

• 80% of readers are women age 30 to 49

• 50% of readers live in urban areas and
50% live in rural areas and small towns

• The average expenditure on learning
tools, experiences and materials is
$3000 annually

• Reasons for helping their children learn
at home include a desire for high
educational achievement; dissatisfaction
with public schools’ instructional
program, a desire to nurture self-directed
learning and be a role model; and
concerns about school environment

• Average of 3 additional people read
each copy and approximately 1,500
more people per month read the online
PDF version of Life Learningeb

• 80% of readers keep the magazine more
than 1 year and continue to refer to it

Geographical Breakdown

79% USA

27% east

12% south

19% midwest

21% west

20% Canada

1% Foreign countries



Ad Type Width Height One Insertion Three Insertions Six Insertions

Outside Back * 7-1/4” 9-3/4” $2,500 $6,375 $11,250

Inside Back * 7-1/4” 9-3/4” $2,100 $5,355 $ 9,450

Inside Front * 7-1/4” 9-3/4” $2,100 $5,355 $ 9,450

Full Page * 7-1/4” 9-3/4” $1,700 $4,335 $7,650

1/2 vertical 4-3/4” 7-1/4” $ 950 $2,423 $ 4,275

1/2 horizontal 7-1/4” 4-3/4” $ 950 $2,423 $ 3,150

1/3 square 4-3/4” 4-3/4” $ 700 $1,785 $ 3,150

1/4 horizontal 7-1/4” 2-1/4” $ 575 $1,466 $ 2,588

1/4 vertical 2-1/4” 7-1/4” $ 575 $1,466 $ 2,588

1/6 horizontal 4-3/4” 2-1/4” $ 450 $1,148 $ 2,025

1/6 vertical 2-1/4” 4-3/4” $ 450 $1,148 $ 2,025

The Learning Marketplace
For small companies, retailers and mail order
distributors. Six insertions of your 2-1/4 by 2-1/4 inch
color ad in the Learning Marketplace section of Life
Learning magazine costs $1,125 per year plus
GST/HST. Six insertions minimum contract. The full
year's worth of advertising must be prepaid by the
advertising deadline for the first insertion.

Advertising Deadlines
Issue Deadline

January/February October 26, 2007
March/April December 21, 2007
May/June February 16, 2008
July/August April 13, 2008
September/October June 15, 2008
November/December August 17, 2008

* Note: the cover and full-page size listed here is a
print area dimension only. To create and size your
full-page ad with a bleed, please see trim and bleed
sizes on our Specifications Page.

Payment Policies
Payment is required in full for all advertising by the
applicable ad deadline or ad will not run. Credit cards
are accepted when paying online only. Cancellation of
any portion of a prepaid contract will result in your cost
being recalculated based on the one-time rate; notice
of change or cancellation must be received in writing
by the advertising deadline.

These rates are for four-color print-ready copy,
produced to our specifications. A production charge of
$100 plus GST/HST is applicable to any changes we
have to make to non-conforming material, or if you
want us to produce your ad for you.

Contact
Rolf Priesnitz,
Publisher/Advertising Sales Manager
508-264 Queens Quay W
Toronto ON M5J 1B5 Canada
email: rolf@LifeLearningMagazine.com
toll-free phone: 1-800-215-9574
local phone: (416) 260-0303
web: www.LifeLearningMagazine.com

Canadian Dollar Rate Card 2008

Display Advertising Rates



Website Advertising Rates

Banner ads
Size: 468 pixels wide by 60 pixels high, maximum 20 kilobytes
Format: JPG or GIF
Location: Long-term contract ads (one year or longer) are situated at or near the top of the banner ad
section; shorter-term contract ads are situated at or near the bottom of the banner ad section.
Cost: $200 per month; $1020 for six months; $1800 for one year. All rates are subject to GST/HST.

Tile Ads
Size: 120 pixels wide by 60 pixels high, maximum 20 kilobytes
Format: JPG or GIF
Location: Tile ads appear in the left hand column of the site. Long-term contract ads (one year or longer)
are situated at or near the top of the column of ads; shorter-term contract ads are situated at or near the
bottom of the column of ads.
Cost: $100 per month; $510 for six months; $900 for one year. All rates are subject to GST/HST.

Payment Policy
Charges are quoted as Internet ready. Design and production charges apply for non-Internet- ready ads (a
flat fee of $100 plus GST/HST.) All advertising must be paid prior to being uploaded to the site.

About Our Visitors
According to a recent online survey, 43% of our visitors are between 30 and 39 years of age, and 36% are
between 40 to 49. Ninety-two percent are female. Most of our visitors (more than 60%) earn more than
$50,000 per year. Sixty % live in the USA, 40% live in Canada. Fifty % of our website visitors read back
issues of Life Learning online in PDF format and 57% visit the site weekly or more often. Fifty-seven %
have been homeschooling for less than five years. Over half of our visitors discovered the Life Learning
website via a link from another website (which is a testament to its popularity with other webmasters) and
60% of them do not yet subscribe to the print magazine. Most of them spend $5000 a year on books
(100%), CDs (87%), games (93%), learning materials and equipment (80%), family trips (93%), as well as
curriculum components, conference registrations, computer software and online courses.

Contact
Rolf Priesnitz,
Publisher/Advertising Sales Manager
508-264 Queens Quay W, Toronto ON M5J 1B5 Canada
email: rolf@LifeLearningMagazine.com
toll-free phone: 1-800-215-9574
local phone: (416) 260-0303

www.LifeLearningMagazine.com
Canadian Dollar Rate Card 2008



Print Advertising Specifications
Life Learning magazine is printed on high quality coated stock with a matte finish. Advertising copy
must be supplied in accordance with the following specifications. Please read the following
instructions carefully.

Creating Your Ad

1. Create your ad using a graphics program that’s intended for professional design work and
producing prepress files. We do not accept Quark, Microsoft Publisher or Pagemaker files or ads in
Microsoft Word or Wordperfect format.

2. Coupons are not allowed in ads.

3. Set up your software for 600 dpi resolution, web coated CMYK color profile (or grayscale if the
ad is black and white) and the correct ad size.

4. Refer to the size specifications on our ad rate card and ensure your ad is exactly the correct
size. Make sure the size of your document page is the size of the ad. That means there should be
no surrounding white space, outside the borders of your ad.

5. Bleeds are acceptable only on full-page or cover ads and should extend a 1/8-inch beyond the
trim size on top, bottom and one side. Trim size is 8-1/8 inches by 10-7/8 inches.

6. Scan all photos at 300 dpi/ppi minimum (150 line screen), at the finished size or larger; do not
enlarge an image that is small in resolution or dimensions. Create or scan line art and text at 600
dpi/ppi. Images in web format (i.e. JPG or GIF) are not acceptable for print reproduction.

7. Black type in all color ads must be 100% black rather than 4-color (i.e. set the color setting for
C=0, M=0, Y=0, K=100%.) If you want more information about color issues, please refer to our
color issues information page.

8. If your ad is less than a full-page in size, save it as a TIF with all compression turned off. A
full-page or cover ad can also be saved as a press-optimized PDF with fonts embedded.

9. Do not use crop marks or color keys.

10. Name the file so that we can recognize it, including the name of your company and the issue
date in the name. Please do not include spaces between file name words.

Submitting Your Ad

1. Send your TIF or PDF file electronically via email to ads@LifeLearningMagazine.com. We can
accept large files via email, but if you wish, you may upload your advertising file to our anonymous
FTP site at ftp.life.ca (no password needed; place ads in “incoming” folder, and don’t forget to alert
us by email).

2. Do not use compression software (Stuffit, Zip) to decrease the size of your ad - use our ftp site
instead to ensure the highest quality reproduction.

If you cannot provide an ad in our required format, we can produce your ad for you, from exact
wording and graphics that you provide. Logos, photos and other graphics must meet the above
specifications before we will begin work on your ad. Production charges are a flat fee of $100.





Advertising Guidelines
We believe that reader trust is crucial to optimum response rates for advertisers and to Life
Learning’s prosperity. The magazine’s integrity creates trust in our advertisers’ products
and services. Therefore, advertisements accepted for placement in Life Learning should
address a highly intelligent audience and must adhere to the following guidelines:

1. Educational products or services must encourage independent learning and should not
attract buyers by promoting anxiety or purposefully making parents or learners feel
inadequate about academic standards or educational advancement. Materials or services
that are based on a particular philosophical or religious perspective should specify that
clearly.

2. Advertisements will not be accepted by companies promoting – either overtly or by
association – cigarettes of any kind, nuclear power, potentially harmful household or
agricultural chemicals, biotechnology, or any other products that are deemed not to be
healthy, or environmentally or socially responsible.

3. Advertisements must avoid misleading claims and hyperbolic descriptions. The
Publisher reserves the right to ask an advertiser to prove all claims. Mention of third party
endorsements or awards in your advertising is subject to Publisher approval.

4. All advertising must be clearly different in style from editorial. We do not accept full-page
text ads or coupons in ads.

5. Life Learning does not accept articles from advertisers. Under no conditions will
acceptance or placement of advertising be contingent upon the publication of articles, or
vice versa.

6. Advertising should in no way suggest that a product or service has the endorsement of
Life Learning or its editorial department.

7. Ads from network marketing or multi-level companies will be strictly scrutinized for
credibility and legality. Business opportunity ads will only be accepted from companies that
do not charge for information about the opportunity and that do not make unrealistic claims
about the potential remuneration. We cannot guarantee exclusivity.

8. Ads should be of the highest graphic quality possible (in one of the formats specified on
our rate card) and be proofread so as not to contain typographical or grammar errors.

9. Life Learning gives advertising agency commissions only to recognized, bona fide
advertising agencies that are completely independent from the advertiser.

The Publisher reserves the right to interpret these or any other guidelines that may be put in place from time to time,
and to refuse any advertisement deemed not suitable for publication. For clarification or further information, please
contact Rolf Priesnitz, Publisher, Life Learning by email rolf@lifelearningmagazine.com or phone (416) 260-0303.



What Our Readers Are Saying
“I’m so glad for the outstanding success Life Learning mag has been. As usual,
you’re the head of the pack.”

“I think your magazine is fantastic and a great asset for unschoolers like myself.”

“I was very impressed. It is the first magazine about this subject in which I found
several interesting articles that I really wanted to read!”

“Sometimes parenting and unschooling as our family does feels like walking through
a desert of People Who Don’t Get It, and Life Learning magazine is like a wonderful
oasis of mothers and fathers and writers who truly GET IT. Makes me want to sob
with relief and gratitude sometimes.”

“At last, an intelligent homeschooling magazine....”

“I have been a self-directed learner all my life and have felt misunderstood for many
years. I have always referred to the home-based education of my children as
self-directed learning and am thrilled that there is finally a magazine that truly
addresses this lifestyle choice. You have my full support and may trust that I will
distribute and promote this magazine at every opportunity.”

“I’m really enjoying...the magazine... lots of truly excellent writing and a nice balance
of articles that all had me nodding ‘yes, yes’.”

“Your issue was such a joy to read...it was an inspiration and I have shared it with
everyone I know.”

“Your magazine has helped me more than I can say. It made me remember why I
kept them out of school in the first place. My kids, no matter what, are so much
better off than if I’d put them in school. Whew. It was a close call. Thanks for being
there.”

“I couldn’t put it down! Great magazine! Very good articles; I read every one, even
the advertisements...Fantastic! Love it!”

“Thank you for being there and not being afraid to tell it like it is. I ’ve been
unschooling my son since I took him out of public school this past year. Sometimes
there is still that slight panic attack and it’s publications like yours that make me able
to take a deep breath. I know we’re on the right track.”

“Be careful crossing the street...we need this fabulous magazine to continue
forever!” John Taylor Gatto




